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Q3 and 9M 2026 Presentation

ABOVE AND BEYOND ALL
EXPECTATIONS!

5 November 2026



Disclaimer

» This presentation (the “Presentation”) was prepared by ASBISc Enterprises Plc (the “Company”) with a due care. Still, it
may contain certain inconsistencies or omissions. The Presentation does not contain a complete or thorough financial
analysis of the Company and does not present its standing or prospects in a comprehensive or in-depth manner.
Therefore, anyone who intends to make an investment decision with respect to the Company should rely on the
information disclosed in the official reports of the Company, published in accordance with the laws applicable to the
Company. This Presentation was prepared for information purposes only and does not constitute an offer to buy or to sell
any financial instruments.

» The Presentation may contain 'forward-looking statements'. However, such statements cannot be treated as assurances
or projections of any expected future results of the Company. Any statements concerning expectations of future financial
results cannot be understood as guarantees that any such results will actually be achieved in future. The expectations of
the Board of Directors are based on their current knowledge and depend on many factors due to which the actual results
achieved by the Company may differ materially from the results presented in this document. Many of those factors are
beyond the awareness and control of the Company or the Company’s ability to foresee them.

* Neither the Company, nor its directors, officers, advisors, nor representatives of any such persons are liable on account of
any reason resulting from any use of this Presentation. Additionally, no information contained in this Presentation
constitutes any representation or warranty of the Company, its officers or directors, advisors or representatives of any of
the above persons. The Presentation and the forward-looking statements speak only as at the date of this Presentation.
These may not be indicative of results or developments in future periods. The Company does not undertake any obligation
to review, to confirm or to release publicly any revisions to any forward-looking statements to reflect events that occur or
circumstances that arise after the date of this Presentation.
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Financial
Highlights
REVENUES
+135%
YoY
$2,187 M

GROSS PROFIT
MARGIN

6.16%

GROSS PROFIT

+106%
YoY

$135 M

+343%YoY

$51.6 M
NET INCOME

Another
historic
quarter



Key corporate events

store in the USA

ASBIS opened its third Two new iSpace stores
Bang & Olufsen flagship in the CIS region

ASBIS has officially opened
another Bang & Olufsen
flagship store in the United
States. This is the eight
store of this prestigious
brand opened by ASBIS,
and the third in the USA.

September 2026

Continuation of the
dividend payment

ASBIS has opened two new The BOD decided to pay an
monobrand stores in Kazakhstan interim dividend from 2026
(Almaty) and Azerbaijan (Baku). earnings of USD 0.35 per
The iSpace network now share.

comprises 37 stores in 7 CIS
countries: Armenia, Azerbaijan,
Georgia, Kazakhstan, Moldova,
Ukraine and Uzbekistan.

The Board of Directors set a
payment date on November
26th, 2026.

October 2026 November 2026




New Bang & Olufsen Flagship Store in Palo
Alto

The new flagship occupies approximately 260 sq m (2,800 sq ft) at 660 Stanford Shopping Center,
one of Silicon Valley’s premier retail destinations, known for its curated mix of luxury brands and
design-led experiences. Designed to offer a seamless and immersive journey through sound, the
Palo Alto store features a series of dedicated demonstration areas that allow visitors to explore
Bang & Olufsen’s products across different listening environments.
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ASBIS This is the eight store of this prestigious brand opened by ASBIS, and
the third in the USA.




Two New iSpace stores in the CIS region

The 60 m? iSpace store in Kazakhstan is located in the newly built Aport Mall East
shopping centre in Almaty, the largest city in Kazakhstan. The total number of
stores in Kazakhstan has thus risen to 12, located in 6 cities: Almaty, Astana,
Karaganda, Atyrau, Aktobe and Shymkent.

The newly opened iSpace store in Azerbaijan is located in the Ganijlik Mall

shopping centre, close to the centre of Baku. The store covers 94 m2. It is the sixth
iSpace store in the Azerbaijani Capital.

ASBIS

ASBIS has opened two new iSpace monobrand stores offering Apple
products, in Kazakhstan and in Azerbaijan. The iSpace network now
comprises 37 stores in 7 CIS countries: Armenia, Azerbaijan, Georgia,
Kazakhstan, Moldova, Ukraine and Uzbekistan.
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Historical Q3 and 9M 2026

US$ m Q3’26 Q3’25 YoY US$m 9M‘26 9M‘25 YoY
All time high top-
line both in Q3 and Revenue 2,186.7 929.5 135% Revenue 5,151.9 2,615.2 97%
9M 2026. Gross profit 134.8 65.3 106% Gross profit 364.1 180.4 102%
G fit Gross profit margin 6.16% 7.03% | -0.87 ppt Gross profit margin 7.07% 6.90% 0.17 ppt
ross profi
exploded to SG&A costs -60.4 -42.0 44% SG&A costs -172.6 -117.2 47%
unpreceedent Profit from operations 74.4 23.3 219% Profit from operations 191.5 63.2 203% SG&A costs grew
amounts .
Operating margin 3.40% 2.51% 0.89 ppt Operating margin 3.72% 2.42% 1.3 ppt in much slower
pace than
. - o . - o
Financial income 2.3 0.7 229% Financial income 5.0 1.9 172% revenues or gross
Financial expenses -11.7 -9.2 27% Financial expenses -31.6 -26.3 20% profit, proving the
Profit before tax 65.2 14.6 347% Profit before tax 165.7 38.9 326% scalablllty of
ASBIS results.
Tax -13.7 -2.9 365% Tax -33.6 -7.8 331%
Profit for the period 51.6 11.6 343% Profit for the period 132.2 31.1 325% NPAT setting new
recard both Q3
Net margin 2.36% 1.25% 1.11 ppt Net margin 2.57% 1.19% 1.38 ppt : 9M 2026
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KEY COUNTRIES’ REVENUES (US$ m)

Netherlands became no. 1
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Netherlands Ukraine Taiwan

United Arab Slovakia
Emirates

Kazakhstan

W Revenues Q3 2026

Key countries with the highest sales
growth in 9M 2026
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Netherlands Ukraine Kazakhstan

W Revenues 9M 2026

Azerbaijan

B Revenues Q3 2025

Taiwan

M Revenues 9M 2025

Poland

Germany

Azerbaijan

56
19

South Africa

ANGCNO

Netherlands and Taiwan kept continue massive
surge caused by large Al data center expansion
and large Al infrastructure projects. Servers are
installed in Europe after they are built in Taiwan.

Ukraine with 147% growth in 9M 2026, supported
by improving market transparency, strong Apple
demand, and continued investments in Al and
enterprise infrastructure.

Kazakhstan growth benefited from a rapid build-out
of Al, data center infrastructure and strong Apple
sales momentum, supported by new IMEI
regulation.

Azerbaijan doubled in the 9M 2026 YoY, following
super strong demand for Apple products.




REVENUES BY REGIONS (USD m)

Q32024 Q42024 Q12025 Q22025

m Western Europe
m Central and Eastern Europe
= Middle East and Africa

Q32025 Q42025 Q12026 Q22026 Q32026

= Commonwealth of Independent States

Other

US$ m Q326 Q325 YoY
Western Europe 710.4 103.0 590%
ﬁgg;‘:\g‘g’ﬁfg?a‘t’és 690.0 345.3 100%
Central and Eastern Europe 306.8 270.0 14%
Other 256.3 66.7 284%
Middle East and Africa 223.3 144.5 55%
TOTAL 2,186.7 929.5 135%

O ©

Q3 2026 Growth
momentum
continues

Western Europe — has become our bigest
revenue contributor in Q3 2026, with
Netherlands being the standout performer.

The CIS region doubled, mainly fueled by
strong performance in Ukraine and
Kazakhstan.

Continuation of enormous growth in
"Other”, mainly attributed to growth in
Taiwan.

Middle East and Africa region with a
strong growth, driven by large investments
in artificial intelligence (Al) infrastructure in
the Persian Gulf countries especially the
UAE and Saudi Arabia.
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REVENUES BY PRODUCT LINES (US$ m)

Q3 2026 Al infrastructure
remained our fastest-

|
growing engine
||
. ]
- - = + Servers and server blocks continued to lead
our portfolio, remaining the largest and fastest-
l l growing product category.
Q32024 Q42024 Q12025 Q22025 Q32025 Q42025 Q12026 Q22026 Q32026 + Smartphones sales benefited from strong
m Servers and server blocks ® Smartphones mCPUs ~ HDDs mLaptops ®SSD © Other Apple momentum, new refresh cycle,
expanding Apple distribution, and increasing
US$ m Q326 Q325 YoY demand for premium devices across ASBIS
markets.
Servers & server blocks 1,185.5 183.8 545%

* Adecline in desktop CPU due to lower
Smartphones 548.4 307.6 78% consumer and enterprise demand. Demand
shifted toward Al infrastructure, servers, and

Laptops 72.5 64.5 13% premium mobile devices.

CPUs 62.2 102.4 -39% « Networking products growth driven by

Networking products 307 08.2 16% continued investments in enterprise and data
. . (o]}

center infrastructure and increased demand for
TOTAL 2,186.7 929.5 135% high-performance connectivity solutions.
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SERVERS

A163%
Sales Growth YoY
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6-month Server Pipeline

530 M$
281 projects
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ASBIS SERVER BUSINESS Q3’2026
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NVIDIA.
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NVIDIA
GPU Servers

82% of total
server sales
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GPU & Cluster Pipeline

8 200 GPU units
in 143 projects
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SG&A costs

NUMBER OF EMPLOYEES SG&A COSTS

2803 2779 2719 2707 2718 2734 2692 2724 2758

Q32024 Q4 2024 Q12025 Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026 Q32026 Q3 2024 Q4 2024 Q1 2025 Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q2 2026 Q3 2026

®parent company Esubsidiaries mmmm SG&A costs (US$ m)  ====SG&A % revenues

SG&A costs scalably
In Q3 2026, headcount slightly increased as increased, mainly to support growing
compared to Q3 2025, following further operations in Africa, the United States and
geographical expansion in Africa, the United the CIS region.
States and investment in CIS region (new

iISpace stores). SG&A expenses continued to decrease YoY
as a percentage of sales.



NET WORKING CAPITAL (US$ m)

NWC: 10% of sales NWC: 20% of sales CaSh engaged in
working capital

Q3'26

Q3|25

* New Product Launch (NPI) and
realization of the big data centres

projects require significant inventory
m|nventories ®Trade receivables ®Trade payables investment_

» For the 9M 2026, we managed to

usem oM 2026 oM 2025 increase cash from operations by

Net cash from operating activities 30.9 -54 .1 USD 85 million y-0O-y.

Net cash from investing activities -22.7 -12.6 > Ul GI.’OUp 203 ol pOSiti.Ve 20
operating cash flow despite strong

Net cash from financing activities -35.0 -2.9 growth.

Net movement in cash and cash equivalents -26.8 -69.6




Excellent leverage position

US$ m 9M‘26 9W’25 YoY
Short term borrowings (excl. leases and factoring) 197.0 203.6 -3%
Long term borrowings (excl. leases) 13.6 141 -4%
Other long-term liabilities 1.2 1.0 21%
_ . Doubled cash
Cash and cash equivalents 272.7 112.2 143% position in
Factoring creditors 64.7 63.1 3% seasonally NWC
intensive quarter.
Net debt (no factoring) -60.9 106.5 -
Net debt (incl. factoring) 3.8 169.6 -98%
At end of September 0.0x 0.0x
2026 net debt/equity at EXCLUDING INCLUDING
super safe level FACTORING FACTORING

Further significant
reduction of the

Cash Conversion
Cycle year-over-
year.
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At ASBIS we
continue to
strive for more.
We will do our
best to beat
2026 results in
2027.

2027 outlook

PRODUCTS

Servers &
server blocks
will remain the
fastest-growing
area of the
business

Growing in
Apple and
Samsung
business

Further
development of

Breezy and
AROS.

MARKETS

Continue focus
on CIS countries

Active work
against illicit
traders

Development in
Western and
Southern
Europe

Progressing
expansion in
Western and
North Africa and
USA.

CLIENTS

Continued focus
on business
customers

More retail
customers

More Premium
& Luxury Retail
Stores.

FINANCIAL

SG&A costs
optimization

Gross profit
margin to
elevate at higher
level

Growth of the
financial
facilities to
enable top-line
growth

Lower financial
costs

Continuation of
dividend policy.



Key 2027 risks and opportunities

RISKS

« Unstable geopolitical situation
in Europe and Asia

» Unfair competition
« Supply chain disruptions
» Volatile FX environment

* High interest rates.

OPPORTUNITIES

« Stabilization of geopolitical
situation

« Signing of new agreements
for servers and server blocks

 Potential M&As

« Fast growing presence in new
markets.




Q&A
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ASBIS own brands

A ENGC

AENO is a brand of
smart home appliances
offering top-level
quality, customer

service, and design.
www.aeno.com

CANYON

Canyon is a
dynamically growing
brand of stylish mobile
accessories, computer

gadgets, wearables
www.canyon.eu

LORGAR

READY TO PLAY

Lorgar is a brand of
gaming devices aimed
to bring the gaming
experience to a high
level.

www.lorgar.eu

Prestiqio

Prestigio Solutions
specializes on
innovative
technological solutions
for business and

education.
www.prestigio-solutions.



http://www.aeno.com/
http://www.prestigio-solutions.com/
http://www.prestigio-solutions.com/
http://www.prestigio-solutions.com/
http://www.lorgar.eu/
http://www.canyon.eu/

ASBIS continues engagement
in ESG initiatives

( 858 A

Continuous reporting Diverse Board Comprehensive double
since 2017 report. of Directors materiality analysis
Application of SASB (5 executives, 4 NEDs; conducted which
and now ESRS women 33.3%). returned 29 material
standards. ESG topics.

&8 N4 o

Full greenhouse gas ASBIS awarded The Company conscious of Breezy concept key to
calculations Scope 1-3 Great Place to Work human rights: long circular economy
in line with GHG three years in a row. standing Code of actions.
Protocol. Climate risks Ethics, Human Rights
and scenarios analysis. & Labor Policy and

RBA Code of Conduct.



Shareholder structure

B KS Holdings Ltd* & Free-float

Number of shares % of share capital

& votes & votes

KS Holdings Ltd * 20,448,127 36.84%
Free-float 35,051,873 63.16%
TOTAL 55,500,000 100.00%

As of : 2026-11-05
*Siarhei Kostevitch holds shares as the sole shareholder of KS Holdings Ltd







	Slajd 1
	Slajd 2: Disclaimer
	Slajd 3: Agenda
	Slajd 4: Another historic quarter
	Slajd 5: Key corporate events
	Slajd 6
	Slajd 7
	Slajd 8
	Slajd 9: Agenda
	Slajd 10: Historical Q3 and 9M 2026
	Slajd 11: Key countries with the highest sales growth in 9M 2026 
	Slajd 12: Q3 2026 Growth momentum continues
	Slajd 13: Q3 2026 AI infrastructure  remained our fastest-growing engine 
	Slajd 14: ASBIS SERVER BUSINESS Q3’2026
	Slajd 15: SG&A costs
	Slajd 16: Cash engaged in working capital
	Slajd 17: Excellent leverage position
	Slajd 18: Agenda
	Slajd 19:  2027 outlook
	Slajd 20: Key 2027 risks and opportunities
	Slajd 21: Q&A
	Slajd 22: Agenda
	Slajd 23
	Slajd 24: ASBIS own brands
	Slajd 25: ASBIS continues engagement in ESG initiatives
	Slajd 26: Shareholder structure
	Slajd 27: Thank you

